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29 reasons to use Twitter

From a Personal Perspective

1. Opinions 9. Friendship

2. References 10. Connect

3. Quick Information 11. Warnings

4. Advice 12. Customer Service

5. News 13. Personal Branding

6. Entertainment 14. Reminder Service

7. Communication 15. Alert Service

8. Employment 16. Reputation
Management

Source: Search Engine People http://bit.ly/IEAAQ
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29 reasons to use Twitter, cont.

17.
18.
19.
20.
21.
22.
23.
24.
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From a Business Perspective

Competitive 25. Finding employees
Employee Tracking 26. Reputation

Market Research Management
Networking* 27. ldentifying Competitor
News Weaknesses

Branding 28. Client Relations
Promotion 29. Business Generati -
Advertising

Source: Search Engine People http://bit.ly/IEAAqQ



It should have been 30

My personal favorite that was not on
the list is Learning!

——

RSSO
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Twitter Lists

* Allows you to see categorizations of people
that other people make

* You can follow other people’s lists

— You don’t “follow” those people, but you’ll see
their tweets in your timeline

* Get a view of certain sub-sections of your
followers

* Find new people

* Way to honor people
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Common Uses for Lists

* Closely follow certain people (i.e. thought
leaders, locals, people in your industry)

e Keep track of important customers
* Group all your company’s accounts together
* Group your employees together

* Group attendees of an event

* Find new people in other people’s lists
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Applications with List Support

 TweetDeck — replaces old groups, edit list,
create new list from another list

* Tweetie2/Twittelator Pro (iPhone)

* Klout — Modify other people’s lists to create
your own

e Seesmic

* HooteSuite

* TweepML.org —import other people’s lists;
follow :

Rachel Levy Consulting T: @BostonMarketer E: rachel@rachel-levy.com, FB: www.facebook.com/RLconsulting, W: www.rachel-levy.com



ReTweets (old method)

* Twitter.com — needed to RT manually

 Tweetdeck and other applications had
automated functionality

e Downside:

— Confusing — Via vs. RT, comments before or after,
changing tweet, multiple RT’ers

— Spam implications

e Upside — ability to comment

-~

* Can still use old method, BUT... may chang @;}

"“ w
(see m y post on RT’s http:
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http://bit.ly/NNFDF

ReTweets (new method)

* Twitter.com — now automated

* Tweetdeck — gives you the option of using old
or new

e Upside
— Less confusing (via, multiple people)
— No spam links
— Credits original tweeter

* Downside

— No ability to comment

— Doesn’t show up in search in all applications
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Finding People to Follow

* Look on other people’s lists

* Twellow to search bios and locations (and new suggested
list)

e Klout — will generate lists for you
 TweetSpinner — auto-follow keywords or company names
* Keyword searches
* Interesting RT’s

* Hashtags

* Follow Friday

* Ask other people!
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Growing Your Following

* Tweet frequently, at least at the beginning
e Add value (articles, interesting info, etc)

* Ask questions... people RT them

* Blog

* Interact when following a new person

e Ask others for suggestions of who to follow,
and use the recommender’s name in your
tweet
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Applications

Twitter uses an open API, so there are MANY 3
party applications to make it more robust

* search.twitter.com

* Tweetdeck

* Seesmic

* Twellow — find people based on bio/location

 Tweetie (iPhone)

* Twitterberry (Blackberry)

« Twitter Gadget — runs in Gmail
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Applications, cont.

e BackTweets — Searches for sites within
shortened links

* Topify — reply to DM’s and follower notices via
email

 Tweetbeep — alerts you when you are
mentioned on Twitter

» \What the hashtag (wthashtag.org) — Top
contributors, transcript

\QI‘D
* RetweetRank — How often someone is RT’ ¢@§"{
al ™
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Applications, cont.

 CoTweet — manage Twitter account with
multiple people
* SocialOomph/TweetLater — schedule tweets

e Refollow.com —clean up who you’re following
and who is following you

 Tweepml.org — Allows you to follow people on
lists

My list: http://bit.ly/9aXQv OR
http://www.oneforty.com
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http://bit.ly/9aXQv

Twetiquette

e Should you thank someone for following you?

— There’s no need, but if you want to, be careful... if
you do it in a DM, it may look like an auto-DM

* |sit rude not to follow back everyone who
follows you?

— No. It used to be the norm to follow everyone
back, but now it’s not (spam, etc.)

* Do you need to thank everyone who RT’s yqu?
— No, but it’s nice to do occasionally. '
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Twetiquette, cont.

* Do you need to thank everyone who
#followfriday’s you?

— | do, but DM most of the thank you’s, to keep my
stream cleaner
* |sit OK to automatically cross-post your
Twitter feed to Facebook or Linked-In?

— In my opinion, NO... audiences and cultures are
different
— Set up Facebook and LinkedIn to use #fb and § \’,
#in selectively Y . O
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Twetiquette, cont.

* |f your ex-boyfriend starts following you,
should you “Block & Report Spam”?

— No, that’s really for spammers

e Should you write everyone back who writes
you?
— Yes, you should really try! If you can’t, make a
concerted effort to do as much as you can
* |sit OK to protect your updates?

— | would say that less than 1% of people do, as PEEEe
it’s not really the Twitter culture S
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Twetiquette, cont.

* Are hashtags considered spam?

— No, but if you use them in every tweet, it does
look spammy

* |sit OK to outbound tweet only?

— Unless you’re a company whose purpose is to
update people about something on Twitter, the
answer is NO. Twitter is about engaging.
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Success Stories - Boloco

* Local burrito chain mostly in the Boston area
* Norm = Printed ads with a coupon for a $3 burrito

* New = Also posted on Twitter, and let people bring in
any image of the coupon — a photocopy, printout or a
cell phone image.

 Results:

— Normally get 350 coupons per ad, but this time they got
900, an increase of 2.5x.

— 25% of their business that day come from the coupo
alone.
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Success Stories — Dell Outlet

* Increased revenue by $2 million with the
@DellOutlet account

* Tweets only Twitter-exclusive deals on
Refurbished Dell computers & electronics

* Inits first 1 %2 years of tweeting, the account
made SIMM in revenue

* |In the following six months, because of >
Twitter’s growth and increased popularity Bl
this account, they made another SIMM Gz ok
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My Businesses

Marketing & Social Media WebinarlListings
Consulting * Find webinars that interest you
* Training * List webinars you want to
* Strategy promote
Tactical execution and setu {l’fﬁ’?“
* Lo 1) . o yo
. P \\‘\Q&Webmarllshngs.com
 Websites =Y Online seminars at your fingertips
* Printed materials
* PR campaigns Lét me
know if |
can help
« www.rachel-levy.com youm any
way!
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